[image: image1.png]Integrated Marketing Communications




Contact: Christine Geltz
Geltz Communications

 (626) 568-8412

chrisg@geltzcomm.com 

FOR IMMEDIATE RELEASE

Geltz Communications Appoints New Program Manager
PASADENA, CA, April 20, 2007: Geltz Communications, a marketing communications firm specializing in the energy efficiency industry, announced that it has appointed Scott Samson to the position of program manager.

Samson will be responsible for managing energy efficiency marketing and public relations for such programs as San Diego Gas & Electric Company’s SEE Savings Demonstration Program powered by Optimal Technologies, Inc., Intergy Corporation’s Energy Efficiency Kiosk Pilot Program administered by Southern California Gas Company and Southern California Edison, and the Small Business Energy Alliance Program administered by Pacific Gas & Electric.  In support of these programs, he will work on program development, strategic partnerships, publicity, market research, marketing materials and Web site development. 
“Geltz Communications has a growing account base and we needed to bring on a person with a background in public relations within the energy industry to help manage some of our large programs,” said Christine Geltz, principal of Geltz Communications.  “Scott has extensive, high-level experience in working with award-winning energy efficiency and environmental public relations campaigns and is a great fit for our agency.”
“I’m excited to come on board with Geltz Communications and be a part of their continued success in promoting programs that achieve kW and kWh reduction goals, bring energy and dollar savings to customers and help to reduce climate change,” said Samson.

Samson joins the company with extensive marketing and public relations experience within the environmental and energy industries.  In the past, he spearheaded a three-year energy efficiency awareness program with the Department of Navy.  This involved helping the Department of Navy develop the leading government agency energy efficiency program in the nation.  The purpose of the effort was to educate and raise awareness about the Navy’s Energy Program, and ultimately to decrease the nation’s dependence on foreign oil and protect the environment.  Along with national media coverage, his efforts allowed the Navy to win nine awards from the Department of Energy’s Federal Energy Management Program, representing 35 percent of all awards given to the government.  Under Samson’s management, the program also won a Presidential Award for Leadership in Federal Energy Management.  Prior to his work with the Navy, he managed the America's WETLAND: Campaign to Save Coastal Louisiana, the largest public awareness campaign in the state’s history. He holds a Bachelor of Arts in Communication Studies and is a member of the Public Relations Society of America.
Pasadena-based Geltz Communications specializes in the design, development and delivery of marketing and communication programs for the energy efficiency, energy and water conservation and demand response industries. Clients include the four California investor-owned utilities, municipal utilities, water districts and utilities and energy firms throughout the United States.
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